Hey Parents! Do You Know What Your Kids are Watching?
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You may have noticed that many newly released movies have smoking in them, including the #1 box office film of all time, Avatar. Over the last ten years, more than half of all top box office films in the United States and Canada have featured tobacco images
. In 2009, 45% of movies containing tobacco were youth-rated in Ontario, delivering 1.1 billion tobacco impressions in theatres.
As the major Hollywood studios have released fewer adult-rated movies and more family-friendly movies, most tobacco impressions are now delivered by movies classified for youth (G/PG/14A in Ontario), the very age group most likely to start smoking as a result of movies. As well, The Ontario Film Review Board (OFRB) does not take tobacco into account when assigning a movie rating.


So what’s the big deal? The research is clear-the more youth see smoking in movies, the more likely they are to start.  On-screen smoking is more powerful than traditional tobacco ads, as well as the example set by non-smoking parents.

Need more convincing? Exposure to on-screen smoking is responsible for 44% of youth tobacco users.  At that rate, about 134,000 of the 304,000 Canadians aged 15-19 who currently smoke were recruited by exposure to movies containing smoking. Of these recruits, some 43,000 are projected to die from tobacco-related causes
. 

Children and youth whose favorite actors have smoked in three or more of their recent films are 16x  more likely to feel positively about smoking, making them much more likely to start smoking themselves.
  
Children aged 10-14 who see the most smoking on screen are nearly 3x more likely to start smoking than children who see the least. There is a direct relationship between children’s exposure to on-screen smoking and how many of them start to smoke.
  
Approximately 13% of teens in Ontario smoke, and most start in middle and high school. Ontario is home to more than 110,000 youth who smoke, one-third of Canada’s total.
 
Tobacco is still the #1 cause of preventable death.

Tobacco is responsible for 13,000 deaths each year in Ontario. Every 40 minutes someone dies because of tobacco.  
Damage from Tobacco Use Starts Immediately.
Once children start smoking, they are more likely to lose teeth, experience shortness of breath and an accelerated heart rate, catch the flu, and have a chronic cough. They are also more tense, suffer more headaches, and lose hearing and vision compared to nonsmokers
.

The Tobacco Industry Needs New Customers - and Hollywood Delivers.
Tobacco companies spend more than $300 million in Canada in a single year promoting tobacco use and their brands
. 
Hollywood, which has a long history of collaborating with tobacco companies, may play a greater promotional role than ever, as traditional cigarette advertising has been restricted in Canada. The tobacco industry’s own documents show the history of collaboration between the Tobacco Industry and Hollywood for tobacco logo/product placement and actor smoking in movies.

Smoking in movies declined after the U.S. Surgeon General linked tobacco to lung cancer in 1964. However, by the early 1970s, after the U.S. banned tobacco ads on TV, the tobacco companies used product placement and other techniques to boost smoking on-screen. Smoking in top box office films peaked in 2005 and has fallen by half since, but levels remain higher than in the 1990s.

· 59% of Ontarians did not know/believe that tobacco companies had paid for product placement in movies.

· 74% did not know/believe that tobacco companies have paid actors to smoke.

Movie Studios Cannot be Trusted to Solve the Problem. An 18A Rating is Needed in Ontario.
In Canada, many popular movies come from Hollywood, produced by the major United States studio-distributors (Disney, Fox, Paramount, Columbia, Universal, and Warner Bros.). 
Fox, whose chairman used to sit on the board of tobacco giant Philip Morris, has made no overall improvement in their on-screen smoking despite growing public pressure. “Independent” producer-distributors like Summit, Weinstein and Vancouver-based Lionsgate are also slow to make changes. 
In 2009, Paramount, owned by media giant Viacom, became the first major studio in at least the last 15 years to keep all of its youth-rated movies released in the USA (based on the MPAA rating system of G, PG and PG-13) tobacco-free. 
Unfortunately, this won’t be of much benefit to Ontario youth. Most movies receive a lower rating when they are released in Canada (e.g. many R-rated movies in the US are rated 14A in Canada), which results in more tobacco impressions accessible to youth through PG or 14A movies. That’s why an 18A rating is needed by the Ontario Film Review Board. In 2009, no major film studio-distributor had tobacco-free  movies that were youth-rated in Ontario. 

Ontario-release movies, June 2010 – May 2011

· 92% of movies were youth rated (G, PG, 14A)

· Of the 56 movies with tobacco, 88% were youth-rated

· 88% of tobacco impressions were delivered by youth-rated movies – 394 million in theatre alone!

For more information and to get involved visit smokefreemovies.ca 

We can protect children from on-screen smoking.
The World Health Organization has endorsed four policy solutions based on the evidence, and on
the documented history of collaboration between the tobacco and movie industries. 
1. Rate new movies with smoking 18A. 

Film ratings can help solve the problem of youth exposure. Any film that shows or implies tobacco use or tobacco products should be rated 18A. The only exceptions should be when the presentation of tobacco clearly and unambiguously reflects the dangers and consequences of tobacco use, or is necessary to represent the smoking of a real historical figure.


In Ontario, the Ontario Film Review Board (OFRB) operates as an arms-length agency reporting to the Minister of Consumer Services
. The OFRB classifies movies to provide the public with sufficient information to make informed viewing choices for themselves and their children. The OFRB does not currently rate movies 18A due to tobacco images. 
In the United States, in 2009, 52% of films with smoking were youth-rated. In Canada 85% of films with smoking were youth-rated. If Canadian provincial rating systems had rated movies with smoking 18A, it would have spared Canadian theatre audiences of youth-rated films over 800 million tobacco impressions
.
2. Certify no payoffs. 

Film producers should be required to certify in the closing credits of their films that no person involved in the production received anything of value (money, free cigarettes or other gifts, free publicity, interest-free loans or anything else) from anyone in exchange for displaying tobacco in the film.

3. Require strong anti-smoking ads.

Studios and theatres should be required to run a proven, effective anti-tobacco advertisement (not produced by a tobacco company) before any film with any tobacco presence, in any distribution channel, regardless of the rating in any Canadian province/territory, at the expense of the distributor. 

4. Stop identifying tobacco brands. 

There should be no tobacco brand identified, nor the presence of tobacco brand imagery (such as billboards), in the background of any movie scene.



THESE FOUR SMOKE-FREE MOVIE POLICY SOLUTIONS ARE ENDORSED BY: World Health Organization, American Medical Association, American Academy of Pediatrics, American Legacy Foundation, American Heart Association, American Academy of Allergy, Asthma and Immunology, Society for Adolescent Medicine L.A. Department of Health Services, U.S. Public Interest Research Group, American Lung Association , Campaign for Tobacco Free Kids, the Ontario Coalition for Smoke Free Movies and others in Canada including the Association of local Public Health Agencies, Physicians for a smoke-free Canada, Registered Nurses Association of Ontario, Non-smokers’ Rights Association, Ontario Lung Association, Heart and Stroke Foundation of Ontario, Canadian Cancer Society Ontario Division. www.smokefreemovies.ca/content/letters-support-0. 
The “R” rating is endorsed by: National Parent-Teacher Association (PTA) in the United States of America.
Act Now at Home and in Your Community!

Policy Changes are Needed to Protect our Children. Families can’t solve this problem by themselves. Parents can join Public Health Agencies, Non-Governmental Organizations and the Ontario Coalition for Smoke Free Movies to support action to restrict the impact of smoking in movies. 

1. Get informed. The evidence is clear. The more youth see smoking in movies, the more likely they are to start. 

2. Be aware of what your children are viewing and learn which movies have smoking in them. Updates are available every Thursday at www.facebook.com/hookedbyhollywood.

3. Talk with your children about tobacco and movies and teach them to be media aware. 

4. Spread the word to other parents through newsletters, letters to the editors, and discuss on Facebook and Twitter.

5. Sign petitions and write to the members of the Ontario Film Review Board at www.smokefreemovies.ca. 

6. Submit an endorsement! Join organizations across Ontario that are endorsing policy actions to reduce youth exposure to smoking in movies www.smokefreemovies.ca/content/letters-support-0.

7. Request that municipalities with public library video collections clearly label their movies to warn of the risks to children and youth from tobacco in movies. The tobacco content in movies from 2002 to the present is available at www.facebook.com/hookedbyhollywood.
8. Write letters to Canadian theatre executives about the impact smoking in the movies is having on youth. Urge them to work with the Canadian tobacco control community to counter tobacco images in movies by placing proven-effective, strong anti-tobacco messages (at distributors’ and exhibitors’ expense) before movies that depict tobacco images.

9. Write letters to federal and provincial ministries that administer film subsidies requesting that films with tobacco images assigned a G, PG, or 14A rating be ineligible for public subsidies
10. Sign the Global Petition at www.thepetitionsite.com/takeaction/870523336. 

Smoking in movies doesn’t sell movie tickets. All it sells is smoking.

If G, PG and 14A rated movies in Ontario were Tobacco Free.


Tobacco impressions are calculated by multiplying the number of tobacco incidents per movie by the number of paid theatre admissions per movie.





The OFRB does note ‘tobacco use’ in the ‘detailed observations’ at � HYPERLINK "http://www.ofrb.gov.on.ca" ��www.ofrb.gov.on.ca�, but smoking does not affect the rating itself and therefore does not limit youth exposure. The OFRB is a community board. The OFRB classifies movies to provide the public with information and inform viewing choices for themselves and their children. 





Ontario parents can look up movie ratings


and tobacco status under “New Releases” 


every Thursday at


 � HYPERLINK "http://www.facebook.com/hookedbyhollywood" ��www.facebook.com/hookedbyhollywood� 











Filmmakers could still include smoking


An 18A-rating does not censor content. The film industry can decide whether or not to include tobacco content, just like they now adjust language, sex, and violence, for a lower film rating (associated with higher profits). Rating movies with tobacco 18A doesn’t necessarily mean there will be more 18A-rated films, just fewer youth-rated films with smoking.






































“"Film is better than any commercial that has been run on television or in any magazine, because the audience is totally unaware of any sponsor involvement.” 


-Actual Memo from Hollywood to Big Tobacco





Thousands of tobacco deaths would be eliminated.


Keeping tobacco out of future youth-rated movies will eliminate about half of youth’s exposure reducing smoking rates. 





The tobacco industry will lose new customers.


Experts calculate that the new, young tobacco users recruited by smoking in movies each year are worth $4 billion to the tobacco industry in lifetime sales in North America. If keeping tobacco out of youth-rated films averts half of those addictions, the tobacco industry stands to lose $2 billion. 








The Hollywood movie experience would not be altered.


Nobody goes to the movies to watch people smoke. Nobody has ever left a movie thinking that it should have had more smoking in it. And classic films like Casablanca will not be affected since the 18A rating would be applied to rating new movies. 
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Material was adapted from Screen Out! A Parent's Guide to Smoking, Movies and Children's Health, produced by the Smoke-free Movies Action Network's US partners. 

